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How can advertise in ?

An Introductory Lecture On Game Advertising

Lecturer: Martin Smith

LECTURE OUTLINE

ÅGame Advertising - What's that then?

Å

ÅSome Example Campaigns

ÅWho Am I?

&

ÅMarketing & Advertising

ÅMy Research

ÅSome Terminology & Examples

ÅSome Facts, Figures & Information

WHO AM I?
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ÅNAME: Martin Smith 

ÅAGE: Younger than I look (but not by much)

ÅQUALIFICATIONS :

(1) BA Hons.  Business Administration with Information 

Management (1st); 

(2) MSc Multimedia Communications (Distinction);

(3) MSc International Marketing (Distinction);

(4) PgC Research Methods (Distinction)

ÅCURRENTLY: PhD Research Student and P/T 

Lecturer (UWS Business School)

ÅE-MAIL: martin.w.smith@uws.ac.uk (the .w. bit is important)

WHO AM I?

MARKETING & 

ADVERTISING

ÅWhat is marketing?

ÇMany definitions:

ñMarketing is the social process by which individuals and 

groups obtain what they need and want through creating and 

exchanging products and value with othersò

Kotler

ñMarketing is the management process that identifies, 

anticipates and satisfies customer requirements profitablyò 

The Chartered Institute of Marketing 

ñMarketing is essentially about marshalling the resources of 

an organization so that they meet the changing needs of the 

customer on whom the organization dependsò

Palmer

MARKETING & ADVERTISING
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ÅWhat is marketing?

ñThe right product, in the right place, at the right time, at the 

right priceò

Adcock

ñMarketing is the process whereby society, to supply its 

consumption needs, evolves distributive systems composed of 

participants, who, interacting under constraints - technical 

(economic) and ethical (social) - create the transactions or 

flows which resolve market separations and result in 

exchange and consumptionò

Bartles

ÇMany definitions:

MARKETING & ADVERTISING

ÅWhat is marketing?

Marketing, (at a basic level), is about communication:

MARKETING & ADVERTISING

ÅWhat is marketing?

The Marketing Communications Mix:

ÇSales Promotion

ÇPublic Relations & Publicity

ÇPersonal Selling

ÇDirect Marketing

ÇPackaging

ÇAdvertising

MARKETING & ADVERTISING
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ÅWhat is Advertising?
ñAdvertising is a non-personal form of promotion that is delivered through 

selected media outlets that, under most circumstances, require the 

marketer to pay for message placementò

Christ

Attention

Interest

Desire

Action

v
Awareness

Trial

Reinforcement

MARKETING & ADVERTISING

STRONG ADVERTISING WEAK ADVERTISING

GAME ADVERTISING -

WHAT'S THAT THEN?

ÅThe process of using video, computer & internet games as

an advertising medium for delivering marketing

communications messages :

In-game Advertising Adver GamingAround Game Advertising

GAME ADVERTISING - WHATS THAT THEN?
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ÅIN-GAME ADVERTISING:

ÇVideo 01: IGA Worldwide Engage Showreel 2009

http://www.youtube.com/watch?v=KyO3AQySH1o

GAME ADVERTISING - WHATS THAT THEN?

ÅAROUND GAME ADVERTISING :

ÇVideo 02: Google AdSense

http://www.youtube.com/watch?v=71UyCTS1uGE

GAME ADVERTISING - WHATS THAT THEN?

ÅAROUND GAME ADVERTISING :

More on this area later!!!

GAME ADVERTISING - WHATS THAT THEN?
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ÅADVER GAMING:

ÇVideo 03: What is an Advergame?

http://www.youtube.com/watch?v=-xMbOyNUzxI

GAME ADVERTISING - WHATS THAT THEN?

ÅADVER GAMING:

ÇVideo 04: Pepsi Example 

http://www.youtube.com/watch?v=D-a-CjTVkOg

GAME ADVERTISING - WHATS THAT THEN?

ÅADVER GAMING:

ÇVideo 05: Burger King Games

GAME ADVERTISING - WHATS THAT THEN?

http://www.youtube.com/watch?v=mt2do5oV2-8
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SOME TERMINOLOGY 

& EXAMPLES

Product/Brand 

Placement

Real World 

Reflections

Cross Promotion

SOME TERMINOLOGY & EXAMPLES

ÅIN-GAME ADVERTISING ïReal World Reflections :

Coke Zero in Grand Billiards

SOME TERMINOLOGY & EXAMPLES
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Diesel in Burnout Paradise

ÅIN-GAME ADVERTISING ïReal World Reflections :

SOME TERMINOLOGY & EXAMPLES

Discovery Channel in Battlefield 2142

SOME TERMINOLOGY & EXAMPLES
ÅIN-GAME ADVERTISING ïReal World Reflections :

Heroes in Battlefield 2142

ÅIN-GAME ADVERTISING ïReal World Reflections :

SOME TERMINOLOGY & EXAMPLES
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ÅIN-GAME ADVERTISING ïProduct Placement :

Jeep in Tony Hawkôs Underground 2

SOME TERMINOLOGY & EXAMPLES

ÅIN-GAME ADVERTISING ïProduct Placement :

Apple iPod in Metal gear Solid 4

SOME TERMINOLOGY & EXAMPLES

ÅIN-GAME ADVERTISING ïCross Promotion :

More on this area later!!!

SOME TERMINOLOGY & EXAMPLES


